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Digital Transformation (DT)
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Airbnb
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Data Analytics
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WHO

2005 e - health service N ® equitable, affordable and universal

access to their benefits (WHA.58.28)
2013 e - health standardization and interoperability (WHA.66.24)
2018 13U global strategy on digital health (WHA 71.1)

2019 global strategy on digital health 2020 — 2025 (WHA
73(28)(2020))



Digital Health

The field of knowledge and practice associated with
the development and use of digital technologies to

improve health



VISION

improve heath for everyone every where

person centric digital health solutions to prevent detect

respond

Health data to promotes heath and well being SDG
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Step lun13s Digital Transformation
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Step lun13 Digital Transformation
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Step lun1s Digital Transformation
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Global strategy
on digital health
2020-2025
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